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MASS COMMUNICATION AND JOURNALISM
PAPER - 1I

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1.  Aurobindo Ghosh’s Journal was : r;
(1) Satyavadini (2) Dharma { r
(3) Swadesimitran (4) Bala Bharathi
/ &
2. are arbitrary, abstract and represent unseen phenomena.
-
(1) Symbols (2) I,u 1gNns )
(3) Rules 4) | Codes'\ |
3.  Priming effect of Leonard Berkowitz focusses on : — £
(1) Political manipulations . %*2) Televisi()n Violence
(3) Individualism \ - ¢ (4 Personal Relations
A

4.  Who is the author of the book ‘Pen as my sword” ?

-

(1) K. Rama Rao ( (2) SK.Rau
(3) M. Chalapathi Rao (4) S. Prakasa Rao
‘4

y . . o i . LR
5. [ The information frocessmg theory argues that our cognitive resources are :

(1) Large (2) Superflous
(3) » Limited .| (4) Unreliable
II'-
6.  The positioning of news stories to highlight some aspects of a political issue is known as :
(1) " Brame of reference (2) Semantic noise
(3) Homophily (4) Priming
asa I 2 Paper
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7.  Which folk drama is known for its humour and social criticism ?
(1) Yakshagana of Karnataka (2) Nautanki of Uttar Pradesh
(3) Kariyala of Himachal Pradesh ~ (4) Mohiniyattam of Kerala
8.  Deliberate manipulation of communication was referred to as :
(1) Campaigning (2) Propaganda (38) Advertising 4) GossiE) ;
/
9.  The concept of structural violence as related to mass communication can be traced .to,,:‘
(1) Johann Galtung (2) Jacob Thompson
(3) William Parker (4) Mark Pearson -« 48
1 .
1 {
10. The lack of access to communication technology®among®people of different races, the poor,
the disabled and the rural communities is known as : i
(1) Group conformity (2) Er'IIITeC "cally'l savvy
(3) Group deviance 4) Dig::ac?‘;ide
11. The ‘Copyright day’ is observed on e
(1) February 01 (2) chﬁbqrK 15 (3) ]ully 05 (4) April 23
Y4
12. Holism refers to :
(1) Interdependen’;i-systems exchange information
(2) Consists of sub-lsysteins and supra-system affects every other part
(3) System,hg;ve boundaries that separate them
(4) Interpenetrating systems freely exchange information
13. Logoiis an identifying mark of a:
(1) Product .| (2) Company (3) Person (4) Purchaser
II'.
14. Bernard Berelson developed the research method :
(1) : Content analysis (2) Telephone interview
(3) Action research (4) Focus group discussion
s TR ‘ Paper
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15.

16.

17.

18.

19.

20.

21. |

Purposive Sampling is not amenable to :
(1) Field work (2) Testing

(3)  Descriptive statistics (4) Inferential statistics

The textuality of television is considered as :

(1) Limited (2) Indeterminate (3) Monosemy 4) Inter-iextual
4
{
lp' [
The Limited Effect Theory was developed by :
(1) Coillion Cowper (2) John Abraham -+ -
"
(3) Elihu Katz (4) Joseph:Klapper |
-
/ |
In innovation diffusion theory, those who directly influefice early adopters are known as :
(1) Rejectors (2) Enforcers (3) (')f?’;mentators (4) Change agents
4
DPA is a news agency of (
-
(1) Spain (2) S}Evidedn (3) Finland (4) Germany

Identify the scale whichis simply a system of assigning numbers to events :
i
(1) Ordinal scale " (2) | Internal scale  (3) Nominal scale (4) Ratio scale

‘4
E.M. Rogers’ wor{ of “diffusion of innovations’ illustrates the power of :

(1) Meta-analy is (2) Content analysis

(3) Group analysis (4) Cognitive effects
|
\

22.  Most commonly used method specially in studies relating to behavioural sciences :
(1) @bservation Method (2) Survey Method
(3) Interview Method (4) Content Analysis Method
asae | IFHNTHRNI 6 ot
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23. “The need for decolonisation and democratisation of information and communication” was
propagated by :
(1) The New World Information and Communication Order (NWICO)
(2) Monopoly of broadcasting
(3) The Marxist Theory of Media and Society
(4) Copyright Policies
f
24. The term, objectivity rituals, is used in : /
(I) News reporting (2) Public relations / J 2
(38) Advertising (4) Cultural communication
25. Identify one of the key recommendations of the First Press Cormgmission : f
(1) Setting up of the office of Registrar of Ne/v‘\gspapezi of India |
(2) Abolition of Press Council of India 4 |
(3) Introduction of Article 19 (1) (A) I"I ' |
(4) Special privileges to newspaper owners '
.
26. Assertion (A) : The do-it-yourself d{gital tools offer ?n"aﬁdi’ence public control over media
environment.
Reason (R) : The donunant"ﬁ\eglga models are resortmg to unbridled supply of frivolous
entertainment fo survive.
Code : -
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are {true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) = (A) is false, but (R) is true.
4 P
27." Assertion (A) : [ ditorial neutrality and political detachment are a greatjournalistic tradition.
Reason (R) : Partisan media systems result in an alliance between a section of the media
: | and government, which is a positive result.
Code : !
(1), Both (A) and (R) are true.
(2). ¥ Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) (k) is true, but (R) is false.
(4) ) is false, but (R) is true.
a7 HI\I\IHIII\II“HH IR 8 Paperl
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28.

29.

30.

Assertion (A) : There have been fast paced shifts in media management paradigms all over
the world.

Reason (R) : The emergence of new semiotic socio-political order has affected the media
economics to a large extent.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true. {

f .
Assertion (A) : The mainstream media managers have now lost the way to'hold their
audiences intact. v

.

Ty

"

Reason (R) : For, in the new socio-technical world, aud1encqs produce their own contents
and meanings. ? {

Code : /‘J =1

(1) Both (A) and (R) are true. '

(2) Both (A) and (R) are true, but (R) is nbt the c rrecf explanatlon of (A).

(3) (A) is true, but (R) is false. 3

(4) (A) is false, but (R) is true. - V.

A { (

Assertion (A) : The convergenj‘;c'ec_lgnology is transforming the socio-cultural orders all over
the world. 4

Reason (R) : The new medig have offered expanded options for the users to experiment
with.

Code : .

(1) Both (A) and (R) aré {true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) . (A) is trug, but (R) is false.
(4) (A) is false,but (R) is true.

31. Assertion (A) : The distinctions among different media are getting erased fast.
Reason (R) : | The convergent digital technology has made the hybrid media possible.
Code : !
(1), Both (A) and (R) are true.
(2) ¥ Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
s [ [N 1 Paperl
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32.

33.

34.

35.

Assertion (A) : The counter-hegemonic media practices will be marginalised in due course.
Reason (R) : It is to neutralise the threat they pose to the established media order.
Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

pe
Assertion (A) : The Indian film industry represents a splintered semiotics of irliter—C}lltural

integration. d »

Reason (R) : Films in India frequently project sub-cultural themesgo exhibit identity
integration.

Code : /

(1) Both (A) and (R) are true. > - f

(2) Both (A) and (R) are true, but (R) is not the correct expla*hatioP of (A).

(3) (A) is true, but (R) is false. >

(4) (A) is false, but (R) is true. /‘J

F i i

J . .

Assertion (A) : The issue of hyphenated identitie dot.“lthe discourse of new international
information and communication otdes.

Reason (R) : The issues of identity and culture oftenl?:vork against cultural homogenisation
prompted by Western media. —

Code : .4 (

(1) Both (A) and (R) are corregt. | § ;

(2) Both (A) and (R) are cor‘re;ct, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

i,

Assertion (A) : Mutial understanding forms the basis of an open, two-way communication
in Public Relations.

Reason (R) : ! For, it enables an organisation to influence public opinion, public judgement
* 4 and public behaviour.

Code : P

(1) Both (A) ai‘i (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)is true, but (R) is false.

4)~ (A)is falsel, but (R) is true.

36. Find out the correct chronological sequence of the following Newspapers.
(1) ¥ Forward, Bombay Chronicle, Swarajya, National Herald
(2)  National Herald, Bombay Chronicle, Swarajya, Forward
(3) Bombay Chronicle, Swarajya, Forward , National Herald
(4) Swarajya, National Herald, Forward, Bombay Chronicle
s [ [N 2 Paperl
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3) (A) W E, (R) TTerd €1
(4) (A) oI & AR (R) WA T

36. |~11[-1|cr1|tq<1 HHltmlqau S WEl FIeThA ffed hifaT |
(1 ) RIS, daS ShifTehe], TS, JIHA 3UCS
() 1_?1'1('1 TS, Jo8 ShifIehdl, TSI, HES
(3) FE ifehe], TS, WS, T 3UCS
(4) TS, WA BeE, FEe, dag shifThd]

ot [ IIHNEALIIN 1
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37.

38.

39.

40.

41.

Identify the correct Chronological sequence of the following television networks.

(1)
(2)
()
4)

Rupavahini, STAR, Zee TV, Al Jazeera
STAR, Zee TV, Al Jazeera, Rupavahini
Zee TV, Al Jazeera , Rupavahini, STAR
Al Jazeera, Rupavahini, STAR, Zee TV

Write the correct sequence of the following top magazines of the world.

1)

Time, Reader’s Digest, Cosmopolitan, National Geographic

Ty

(2) Reader’s Digest, Cosmopolitan, National Geographic, Time /
(8) Cosmopolitan, National Geographic, Time, Reader’s Digest {
(4) National Geographic, Time, Reader’s Digest, Cosmopolitan J f
Find out the correct chronological sequence of the following films. -

(1)  Sita Bibaha, Joymati, Kalidas, Ayodyacha Raja | "

(2) Kalidas, Ayodyacha Raja, Joymati, Sita Bibaha B E

(3) Ayodyacha Raja, Joymati, Sita Bibaha, Kalidas .

(4) Joymati, Sita Bibaha, Ayodyacha Raja, Kalidas I-I

|
f

Identify the sequence of the following research stud

(1)

Communication and perception, War prgdpaganda experiments in mass

communication, voter studies

War propaganda, experiments th*mass commulflcatlon voter studies, communication

and perception -

Voter studies, War propﬁgtalnaa, experiments in mass communication, communication

and perception -

Experiments in mass communication, communication and perception, voter studies,

War propaganda
i

.

Match the following :

N-06317

List-1 List - II
(Author)® (Book)

Veer Sanghyi | i)  Emergency Retold
M] Akbarhf ii) Mandate

Kuldip Nayyar iii) Emergency

Coomi Kapoor

iv) A Mirror to power

b)
iv)
i
i')

lll

()
(
(i
(

ot
~

(=}

-

— (=
| SR ey
~— e

~"

(
(
(
(
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37.
38.
39.
40.

41.

)
ey [N

fefaiaa Sefifas Aedeh o1 War Fleshy fafed i |
(1) wuErfe, ®R, st & @, 3T S
(2) R, St 2, 3T S, TYEe]
(3) St 3 A, Te SIS, ®UEe, ©WR
(4) A SIS, TrEfe!, €N, S 2l

fava ot f=faREd Iapte afwetl 1 W&l Hiehd farad |
(1) 27EH, dsH SR, SRHMded, T3Ma fSarnthes
2) {<H SRS, HREMfde, TeFa fSaRfes, g
(3) wrHMIfeTed, SeHA TSR, <rH, JeH SEse
(4) e fSEmfR, 2rEd, (9 SEee, SwrHbifeed

frfafaa firedl =1 @&t Feehd fafgd S |

(1) Hitan foemg, S, shrefle, sreT TIGlT/-" »

(2) ICHETH, SFEAEATN T, S, T formg’ '
(3) ST TSHl, ST, Hidl fefelg, hietiam |
(4) S, Hidn foere, st TS, e L’,J

frfafea sy awﬁwwﬁr@.ﬂaﬁﬁm

TR IR Y, Jg T TOR, SH-FaR H T, TAQrm ST
75 1 TIR, SH-TER F THay Haem STee, 9UR SR o
maw,g@ww,%—ﬁwﬁqﬁm, HER SR oy
TH-FER H qleron, GER IR &Y, TSl ST2E, IS H TER

ffafaa s gafed ‘éﬁﬁﬂ{l
g -1 | Tt - 11
(eTEH) (T&TR )
() s REes
| ¥ (i) IS
c) FPers =R (iii) SHSET
(iv) TR Zer

< (d)
i) (i)
i) (i)
i) (iv)
)

(i) (v) ()
il 5

@) (i
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42. Match the following :
List-I
(Brand)
(@) Beardo
(b) Panasonic LED Light
() Denever
(d) Boch India
Code
@ b © @
O @ G O @
@ ) @ @ 6
@) 6 @ @) G
@ @ O @ @
5.
8. Match List with List-1: ¢
List-I T
(Brand) .
(a) BMW o ., (i)
(b) Scoda Octiva ﬁ | (ii)
(c)  Datsun -' (i)
/(d) Honda clty (iv)
coie: |
(@) (b) (C (d)
(1ﬂ i) @) (IV) (i)
@@ @) @D ()
©) '(fv> i) () ()
(4) (iv) ()
N-06317

List-1I

(Tag Line)
i)  The real scent of success
if)  Future connected for a smarter India |
Perfectly built

Be a man

List-11

(Tag Line)

Simply clever

Sheer Driving pleasure
World’s Ahead

Break Through
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42, fr=fafea = gafaa sifvw)

T -1 SC
(FE) (& =E)
(a) forrel () HHd S AdforR He
(b) I T § S @Re (i) T sfean & wfos | Hag
() fear (iti) goia: HfHa
(d) dm= e (iv) I f
<< :
@ () (9 (@ _ ";
1) () @) @) (i) f P
() (i) (@v) () () ;; ."
@) @ @) (v) (i) f \ /
@ @ 6 @) @ /
44 ("
43. W-Iaﬁ!ﬁﬁ-llﬁﬁﬁﬁﬁaﬁﬁmﬁ !
-«
ol -1 Vi O whem
(FE) (& =E)
(a) o THEY !{ . () Tarel FreR
(b) TRIST SifeRzaT { (i) ¥R gEfET Mg
() T A (i) TS W@
() derfad f (v) H9
E T
(@@ (b) |(c) (d)
@) @ @ F6v) )
@ V@O @ ) (i)
@) @) (@) (@ (11)
@) (i) (v) (i)
woss ({11 L
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44. Match List-I with List-II :

List-I
(a) Trade books
(b) Paperbacks
()  Textbooks
(d) Professional books
Code :

@ ) © @
M @ @ 6 G
@ @) @ @) 0
@) @) O (v (i)
@ v @) @ 0

45. Match the following tag line :

List-1
(Brand)

(a) Microtek

(b) Nasaka RO i

(c) Olive Active Oil

e
(d) Berger Paints

Code : f

@ k) @
1 @ @)
o) S0 @) )
@) %) (i) ()
@) G () G

e |

) (i)
i

-

|

(d)
(i)
(iv)
(i)

Vi

"K
4

List-1I

Educational in character
For general consumer
For Specialists

All things to all people

List-1I

(Tag Line)

Go beyond

Easy clean

Be health sure

Technology we live

18

Paper-II

www.examrace.com



44, A -1 G - 1 § gaferd swifsa

T - 1 gl - 11
(a) SATIR I&TH () e o
(b) YRIH (i) S U % forg
(c) TSI (iii)  foreTorit < ferg
(d) AR e (iv) H9 PP FeIk fag
e :
@@ (b) (o) (d)
1) @) Gv) @ (i) .
@ @) @ @ 0 A\ 7
G) @) @ (@v) (i) r_;"f , ,"I
4 (v @ @ @ :
\/
45. Trefafed o @ o gafaa sifsg % f— !
-1 4
(sg) - (T )
(a) TTERICH . (@) o afed
(b) @R TR { ! () STEH ¥ 9w
() aﬁ%aqﬁgaaqﬁa (ili) T IR
/(d) TR YeH "f (iv) Srenfent fod &0 wd §
< :
@ 0O @
1) @ @/ 6 G
@ VO @ G @)
@) ) @@ O @
(4) @) @ @v) (i)
oo [[[HTHINTLAN z
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Read the passage carefully and answer questions from No. 46 to No. 50

With the proliferation of printed and especially broadcast media in the late nineteenth and
early-twentieth century serious concerns about the social impact of the mass media emerged. There
was considerable excitement about the positive and constructive contribution of the media to
peaceful international relations. Such positive expectations were expressed in the 1933 Convention
for Facilitating the International Circulation of Films of an Educational Character. This Convention
was signed at Geneva on October 11, 1933. The Contracting parties to the Convention) which was
registered with the secretariat of the League of Nations, considered the international circu}a;tion of
educational films which contribute “towards the mutual understanding of pegples, in confermity
with the aims of the League of Nations and consequently encourage moral disarmament” highly
desirable. In order to facilitate the circulation of such films the signatories agreed to exempt their
importation, transit, and exportation from all Customs duties and aqtessory charges of any kind.
There was however also a serious concern about the negativé focial impac‘: of the mass media. A
moral, educational concern was expressed regarding the sPread across borders of obscene
publications. This concern resulted in the adoption of the 1910 and 1924 treaties on traffic in
obscene publications. The 1924 International Convention l5)1' the Suppression of the Circulation of
and Traffic in Obscene Publications declared it a punisha ffence “to make or produce or have
in possession (for trade or public exhibition) obscene writing's,__dxawi}lgs, prints, paintings, printed
matter, pictures, posters, emblems, photogtaphs, cinematogréph films or any other obscene objects.”
It was also punishable to import or ex,g'oﬂ{said obscene matters for trade or public exhibition and
persons committing the offence “shall be amenable to the Courts of the Contracting Party in whose
territories the offence... was comiitted.” Concern about the negative impact of the mass media
also arose from the increasing use of the mass media (in the course of the nineteenth century) as
instruments of foreign dlplpmac'y Although this was particularly the case with the newspapers,
the development of ‘wireless radio did significantly increase the potential for this new form of
diplomacy. Increasingly diplomats shifted from traditional forms of silent diplomacy to a public
diplomacy in which fhe constituencies of other states were directly addressed. In most cases this
in fact amounted to the propagandistic abuse of the radio. During World War I an extensive use
was made of the mearI of rpropaganda. This psychological warfare continued after the war had

ended and International short wave radio began its proliferation.

|
46. What was the issue related to the proliferation of media in the early twentieth century ?

¥
w

(1) Media reach (2) Social impact
Passive excitement (4) Competition among media
N7 HIH\IHI MR 2 Paper
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FrAfafaa ey &t ufed 3K U9 W& 46 ¥ 50 ST ST

el T o IAd SR e Wal o Y | Jgu iR fawrd: gunr o o R ¥ SH-E9R %
TSR g9 & Heg # 1R fHa Ya @ T 7)1 wifayel siaiea Hedl # difem % g $iK
TETCHS NS o o H hiohl ST off | 1933 o fereh el o sTqis i afiered gfawn awe o Tt
YRR STULMT e i T8 ot | 39 THe o ol W 11 SRR, 1933133@1%1%11@%[6{11134#
W%Wﬁﬁ%w@mﬁméﬁmﬁ%ﬁﬁﬁf%ﬁ%@aﬁ@ﬂmﬁﬂﬁ
i FHE, et o A6 9 o 3qevd o HIEY Ar ||aﬁq<w<waﬁis'{:lﬁo‘qﬁﬂnﬂ(ﬁ EIRED
FreTEsieRTon I Uieafed ohad ot foen °'' Jmem ol @W%Wﬁgﬁwéﬁmmfﬂww
J Ik T, IR IR frafd Sl weft i et SR At YRR o STE TUR ¥ B o R wetd e
1| R SH-H9R o ThRIHS A1 96 & a) § ‘iﬂﬁ‘iﬁlﬁmaﬂﬁﬁﬁf@ ot | 9ft e 3wl
W%W%aﬁﬁﬁﬁmaﬂiﬁfwﬁmmﬁﬁé% ‘{{ﬁﬁm%ﬁqﬁwm:awﬁaw%
Herer o weis § 1910 SR 1924 1 e F sTEn A wam JeRTIHT & TR SR -t
T T F F A 1924 % SR Tee & ¢ mﬁau‘]ﬂwaﬁﬁwwmwﬁawmm
I Y@ (MR A7 Freseh YS9 ), 3T¥elial o, Sifa, , Ufdn, fhee wmf, o, dreey, wedi,
RIS, ﬁqﬁn@wﬁﬁrqmaﬁﬁmmﬁqw ﬁaﬁym&aﬁaﬁwww I SATATA
Wﬁwmwﬂaﬁmu@ﬁ%@aﬁﬁmﬁaﬁwﬁ@#ﬁm&%ﬁmﬁwﬁawmq
T HAM M W IH T W R FHW Al SH 0 & e § Jehed =A@ s, 5o & # 98
ST T T 1" ST 5 RT3 i 3 ke, Tl T S SR % w o waw
1 FAT we (s>ﬂHoﬁﬂa°rﬁ5{ﬁ ofLadt T FreTifer T fady €9 | THRER-US % el § gt €, a9y 9ar
Xfeah % forehra 3 50 ) TSI B9 % AU Gorermd ! g € § | g wid TomfHR % TR &Y
& T TR T wge e S T 8, g Rl o Tl % i i s

Teran ST |- srfershieameedi & o #, el 1 woR # geue fohen 2| g foed g5 % SRH Fe
%waﬁwmm%mﬁmw T TR 1T, 7 T € 3 e ot ) W SR sl
9IS a9 Yfedl 1 fordR & o |
' |
46, <] T 3 v e ¥ forem @ Haifew T N A2
(1)T1ﬁ1%maﬁq§?r (2)  HrHIfSTR goTe
(3) iR fommn (4) wifean # gfaeayd

sy [N 2
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47. The Geneva Convention wanted the promotion of educational films to :
(1) Export them (2) Import them

(3) Encourage their circulation (4) Support moral disarmament

48. The 1924 International Convention made the declaration that the trade and public exhibition
of obscene matters are : !

(1) A punishable offence 'f;
(2) A transient phenomenon { f
(3) To be exempted from customs duty - y

(4) Artistic representations -,_' I r

49. What was the other concern of the Conventig{n ? |

|
1) Emphasis on traditional forms of silent diplonj\acy."

-

3

(1)

(2) Use of newspapers for communication 4
(3) Use of media as instruments of\pl}\plomacy f

(4)

4) Understanding the new fo!{nds:ﬂ)f media

Vi

50. The passage has an ovet-all description of mass media’s :
(1)  Role for peacefdl pu?ll)oses

(2) Adoption of important treaties

(3)  Use for elﬂucational communication
(4)

a
Positive as frell'-ras negative use

-00o0-
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47. e e fefafea § 9 feae foe A fredi =61 sgen <A1 e o ?
(1) T & % fag (2) 3T & & faw
(3) 3TeR1 GRETeH seM & fag (4) fde FerER & TaefA & fag
48. 1924 & AU G | 90N &Y TS zﬁﬁa&vﬂaﬂmﬁaﬂwaﬂ?qﬁaﬁmg@h:
(1) I Y g H- e
(2) TR UREeT ¥ | f
(3) 39 HHe® | B < S0
(4) HelHR T T . ”E.
g -
49. 39 O H 3= feand @ off ? _f ,
(1) iid THAPRAT % TR T W o ’r \'/J
(2) HaR % T FHrERTS 1 YA L
() T e A A |
m)ﬁW%@mﬁww?j
50. wmﬁm—wﬁfﬁtﬁfwﬁfﬁmwwmw%?
(1)  iifgqet w3 foe SH-ER 1 i
2) W@Eﬂ?ﬁ T ST
((3) e FeTE T swE
(4) HHRIHE AT THRIHE FAT
|
t -000-
st T 2 Paperl
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